


The Remake Seal of 
Approval assesses brands 

across 5 criteria:

2020 Brand Transparency Report: with our 10 Rockstars, 10 
Wannabes, 10 Offenders, and 10 Up & Comers. 

Maker Wellbeing

8%

Sustainable Raw Materials

14%

Environmental Sustainability

31%

33%

Traceability & Transparency

14%

Leadership, Diversity & Inclusion

With love, 



Rating Remake HIGG Fair 
Trade

Good 
on You

CDP SA8000 Wrap Better 
Work

Fashion 
Revolution

Accessibility x x x

Labor Rights x x x x x x x

Human Rights x

Environment x x x x x x x

Progress x x

In-Depth x x x x x x

Here is a more detailed look at our scoring 
criteria.

Finally, we find it important to add that our 
way of  assessing brands will continue to 
evolve as our understanding of the 
planetary emergency deepens. In the near 
future, we hope to add a column to our 
scoring chart that takes into account brand 
growth and the overall scale of production. 
The fact is, brands will need to move away 
from the mass production of clothing in 
order to curb the impact of fashion on the 
planet. Even the most sustainable brands, if 
growing fast, are not thinking about the 
impact on natural resources and planetary 
boundaries. 

How We Score

https://docs.google.com/spreadsheets/d/1oZ8zHz_IbntGbXszy2ppxDJ-S2tCFz7yIjJu5CXQ_ns/edit#gid=569077893
https://docs.google.com/spreadsheets/d/1oZ8zHz_IbntGbXszy2ppxDJ-S2tCFz7yIjJu5CXQ_ns/edit#gid=569077893


 

We were also disappointed to see that most brands scored extremely 
low in our Leadership, Diversity and Inclusion category — an area that we hope 
to see more growth in following brands’ commitments to diversity. 

READY TO INVEST IN 
A SIGNATURE PIECE 
FROM A ROCKSTAR 

BRAND? CHECK OUT 
THE NEXT 2 PAGES

The Rockstars



THE ROCKSTARS—BUILD THE PERFECT SUSTAINABLE CAPSULE WARDROBE

||Outerwear||||Tops|| ||Jeans|| ||Dresses||

https://docs.google.com/spreadsheets/d/1NUkcClug7hEyv3fVEdVuvqSNzMce2u4x2JrHYu4N7t0/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1FJ64-8rUNO-tevDWt6ojI2bgRtb7Rg6iG852SqPEOJI/edit?usp=sharing
https://docs.google.com/spreadsheets/d/195lB_cYCqQHkCoYMGqJ3-wOp9h5fRLJgHRcc6R7jYyE/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1BO2ICSMB1G5g1QqBUKVorSZEthFmxx2P74V22MV3pEM/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1hkRZosIJpolItKh3nha-fthHBywCK-mMnGk9Om_heUE/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1zuXGL6aYWsisr_ZDgAQ93JZZQEGSlDS0VxBJdwKyrXc/edit?usp=sharing


||Athleisure||

THE ROCKSTARS—BUILD THE PERFECT SUSTAINABLE CAPSULE WARDROBE

||Shoes||||Bags|| ||Intimates||

https://docs.google.com/spreadsheets/d/1ohmejmL8WcihHim4xzK8UwlAYsUyVVMC5eUxRrotpj4/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1mxC3ZhScghS5OAYnVL45L6SE_IA8gE1MXjvpuX5pAHQ/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1OCKt-0fp3cMB-sUJinl91-lfIMIn9OEPCIBvjdjmnbg/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1qYAqhpi08mdobg6xsQsu3Pf3R6v3KUzXHIlN7yK7v64/edit?usp=sharing


When it comes to naming and shaming, 
we’re not afraid to do it. 

The Offenders



https://docs.google.com/spreadsheets/d/1HyijJ0q6K-PavMoLDZbyrM47oXLcfz5eLherhunYOJI/edit?usp=sharing
https://docs.google.com/spreadsheets/d/11MlsDW3Ne38bOi1Knxe39AHTgoPltmYqwvQZMCXlqCA/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1kwyJxR4Xkzb4b0PtKBQg2-ERzjtPX0EiACTKKAvJErA/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1zi-lFah1JCBjY0l93pfr5cYriai0wyXcBsjf84FM31Y/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1PVuykVtP_mDwiBcCjCCQ1HlkgbIcqmmai6g2VB5UMF8/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1VaMzy3cD2bs2o9v46fYZku_3ZpPRyW2hqnQWvyCJSg8/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1tCe017nPQoYLDISWuYL5E2lILre6AV6H86Cp2D-wVlc/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1ioq7Jh5X2jcmBrzT-Luylr20uVW8IObWH6duySv3WlE/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1JOvYmRsZ8-39kRvGG-N1EpfErRNRR3BEb-Q_6tcfvOA/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1MGjuWPqOEVS5m3_yhFfGmQ0porbZclUwBsqiWQrTqMc/edit?usp=sharing


The following 10 brands claim sustainable street 
cred, and while they’re making progress, they’re 
not yet fully impressing us. 

The Wannabes



Madewell Eco-Denim 
Collection

Theory’s Good Wool Collection

https://docs.google.com/spreadsheets/d/18i4r8sdUolfSI397Ecm8i8fwDDy78LHFQSm4zmJePwQ/edit?usp=sharing
https://docs.google.com/spreadsheets/d/19xa_DwMFtQddY-3g1A9fngGF9E7zhfGeRj8IMjTTJfQ/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1xWcPHM_vPZp1o90Q661CZ-yDIg1qdg3qhOs4Ha6TSk4/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1iLOq1HhGQPEiRRf7dMNISdtwLAFt37J7bv43QHdStpg/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1iWGicDkhpko2p9jiAk5p4V1DXqB79G81lfvxSZyuuTg/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1JE8Rt9k-bElRXULah725kPkwZ7n-yT-WoUPxQrWMYUI/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1THJIsH3GnwJ14Q8olVy8Fy2pVQ4RJZj-ub1ohgE8ww0/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1aoqKI9HUfcYhLbSX30eFb8xa7WxbZg9Ktz5-iJPH9nU/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1-YalCvtCTxXfOECaRXmGLZSCU_bDdPOIW5H8N4U-mrg/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1UCYVUyK-2CWLXpcFsxMdH7RzEezD-msd2-YA6I4_eJ4/edit?usp=sharing


These young brands have been working 
hard to be sustainable from the on-set. 

The Up & Comers



https://docs.google.com/spreadsheets/d/1c8gT2V7DKstJk-c4O4uuT_kGw9Qep_UAm1n_Aum3eK4/edit?usp=sharing
https://docs.google.com/spreadsheets/d/14GiBV0cEz9Upr2AbU4Yoo-L2PAdUFTTHwqW2AKGqMkw/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1ZmxFQGsluxeom3GtPqlk0qZ7hgnhFfE8i7u_pGN6F4o/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1irm5lzMDK7PRuGuOH19qxgUCIhqTt5AeRGPWKZzpScM/edit?usp=sharing
https://docs.google.com/spreadsheets/d/11KILgUHBCt3_lROiEEe61RmbD8JfQ8BdQYz5dRRj97k/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1U-J6h4o4g2qMeoY8T43rneSPDJONkCdy6tb1V02Dc18/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1WN3cubkdPOE8etgS795pkFGNOFMvbEJIcTiJoLIOVEw/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1wCh7JIliei2Glq6rf6CgFX4LU9MRrRqSx_3vKMYpe8s/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1ewp3C4QAHGxK655LlhK122mvd471HWgN3kdiScGjx7s/edit?usp=sharing
https://docs.google.com/spreadsheets/d/12uPm-1yjwbw0XkcAzhA--mmVKTuQSm7nABq7e1Zx-TQ/edit?usp=sharing


More Sustainable Brands

Timo Rissanen

Want to learn more 
about how a specific 

brand scored?

Email 
jessie@remake.world Lynda Grose

http://www.remake.world
https://remake.world/sustainable-brands/
https://docs.google.com/forms/d/1duL0GbaVkTMyTjp8UBklZUuNKw51YcIx3J3Hi3IixGc/edit

